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Guidelines for Designing Graphs and Charts

Knowing how to convey information graphically is an important skill for graphic designers. The following is a list of some general rules to keep in mind when preparing graphs and charts.

A good graph or chart:

· accurately shows the facts

· grabs the reader's attention

· complements or demonstrates arguments presented in the text

· has a title and labels

· is simple and uncluttered

· shows data without altering the message of the data

· clearly shows any trends or differences in the data

· is visually accurate (i.e., if one chart value is 15 and another 30, then 30 should appear to be twice the size of 15).

Why use graphs and charts when presenting data?

· are quick and direct

· highlight the most important facts

· facilitate understanding of the data

· can convince readers

· can be easily remembered

There are many different types of graphs and charts that can be used to convey information. Knowing what type of graph or chart to use with what type of information is crucial. Depending on the nature of the data some graphs and charts might be more appropriate than others. Yet, a graph or chart is not always the most appropriate tool to present information. Sometimes text or a data table can provide a better explanation to the readers—and save you considerable time and effort.

There are plenty of good reasons for the increased use of charts and graphs in print and web environments.

First, we know that visual communication is one way to cope with the reader's press for reading time.

Second, graphic presentation is particularly helpful with displaying facts and values because not everyone grasps numerical relationships readily.

Third, information graphics break up solid areas of text and make pages more interesting. With proper captions, they increase readership of the article or item. Colourful and highly graphic presentations work like illustrations on a page.

Fourth, there is an increased demand today for hard information. More readers want specific facts for decision making, rather than soft general advice.
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